To what extent did the website meet your
expectations?
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First impressions

How would you rate your first impressions of this site from looking at the
homepage?

Brand A BrandB BrandC Brand D BrandE BrandF

Sizing & positioning 3.79 3.41 3.27 3.00 3.41 3.44

Photos & illustrations 3.44 3.62 3.89 4.05 3.03 3.41

Ease of understanding 3.41 3.06 3.56 3.79 3.64 3.00

Quantity of information 3.38 3.00 3.25 3.03 3.78 3.05

Average 3.51 3.28 3.61 3.37 3.53 3.40
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Changes to homepage

What, if anything, would you change about the homepage?

4 )

Have a different background -

even if it is just a different colour.
The tabs should be in a bolder colour as well, Clear it up a little
rather than grey. and make it less busy.
\ N/

Brand E

\
Change picture as it is completely
Perhaps have less white space. uninspiring & put me off
clicking that icon.
J
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Key findings - homepage

 DbrandA.com and brandB.co.uk ranked joint first for first impressions of
homepage
 DbrandA.com came first for the following categories:

— ease of understanding at a glance what the site has to offer (mean + 4.32)
- 50% rated this as very good

— ease of understanding how to get around the site (mean = 4.28)
— photos and illustrations (mean = 4.22)
— quantity of information (mean = 4.00)

e although brandB.co.uk ranked first overall, it only came first for visibility and
impact of brand

 brandE.com came last overall for first impressions - the site scored particularly
poorly for welcoming feel and visibility and impact of brand

* respondents were more likely to continue with their visit on brandB.co.uk than
any other site with 48% stating they were extremely likely to continue.
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Homepage feedback

In no more than 20 words how would you sum up your impressions of the

homepage?

Enterprise Planning & Research Ltd

Home About Us Services

Easy to follow
and use
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\What we do

Established for over 20 years, EPR has a wealth of
experience across a wide range of sectors, with
particular expertise in environment & energy, building,
water & utilities, heritage as well as customer
satisfaction and marketing communications. We have
our own fieldforce, telephone unit and inchouse data
processing facilities; this approach is both cost
effective and ensures the highest standards

CQur online research semvice includes MysteryWeb,
which measures visitor satisfaction with a website and

MysteryWeb

Publications Contact Us

~ Latest News
15 July 2009
Launch of Mystenieb, EPR's

syndicated wehsite mystery shopping
Semice

Good use of colours

April 2008

armbined solathwind concentratar
system for domestic and commercial
buildings

January 2009

Report on heritage craft building skills
in Ireland launched

Mews Archive. ..

Mini Survey

I believe that online research will J g h
How we work dominate the industry within 5 USt enou
‘We start with a base of robust and accurate research, years... 1 f 1
an essential platform on which to build a strategy. Mext O ves I n Orma‘tl On 1 SO a'S
we analyse the findings, using our experience, skill and T
flair to generate real insight, not just in terms of what O Mo not to Ove rWheI m

your custorners, or competitors' custmers think but Submit -
also  identifying  key issues  and  highlighting _ Whoever IS
opportunities and threats. And therfWe Turn this insight

into detailed recommendations and action plans, ViSiting the Site

communicated clearly and formulated so that you, the
client, can make things happen!
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